Extension Professional
Associations of Florida

2008 Professional Improvement Meeting
Lake Buena Vista, Florida

Presentation of Extension Programs
Twenty-Second Annual Proceedings

EPSILON SIGMA PHI- Alpha Delta Chapter
FLORIDA ASSOCIATION OF COUNTY AGRICULTURAL AGENTS
FLORIDA ASSOCIATION OF EXTENSION 4-H AGENTS
FLORIDA EXTENSION ASSOCIATION OF FAMILY AND CONSUMER SCIENCES
FLORIDA ASSOCIATION OF NATURAL RESOURCE EXTENSION PROFESSIONALS

Support for publishing the EPAF Proceedings is provided by the
Administration of the Florida Cooperative Extension Service

UF FLORIDA

IFAS Extension



EPAF Annual Meeting Page 2 Lake Buena Vista, 2008

Fxtension Professional Associations of Flori(

“Riding the Wave of Change”

Buena Vista Palace Hotel & Spa, Lake Buena Vista, Florida

22"Y PRESENTATION OF ABSTRACTS

Wednesday, August 13", 2008 9:00 am- 4:30 pm

Andrew Diller (Escambia County), Co-Abstract Chair and Co-Editor
Carrie Stevenson (Escambia County), Co-Abstract Chair and Co-Editor

EPSILON SIGMA PHI - ESP
Clay Olson (Taylor County)......ccoovvivn i iin e i s e s s e e e e WS EmMinster

FLORIDA ASSOCIATION OF COUNTY AGRICULTURAL AGENTS - FACAA
Christine Kelly-Begazo (Indian River) ......cccccoiev i e e s e . 9 0tland B

FLORIDA ASSOCIATION OF EXTENSION 4-H AGENTS- FAE4-HA
Bill Heltemes (State 4-H Office)......ccccceeee i it e s e e O COElAN A

FLORIDA ASSOCIATION OF FAMILY AND CONSUMER SCIENCES - FEAFCS
Kathy Bryant (Volusia County).......ccceiee e i i e s s snr srr see s s e 9COE AN €

FLORIDA ASSOCIATION OF NATURAL RESOURCE EXTENSION PROFESSIONALS - FANREP
Andrew Diller (Escambia County).......ccccevii i iiiiiiin e e s e srr e ees s e s see eee e EMErald

EPAF offers our thanks to:
e Dr. Larry Arrington and Dr. Millie Ferrer of the UF/IFAS Cooperative Extension Service who funded the
distribution of this book and support professional improvement of Extension faculty.
e The Abstract Chairs of ESP, FACAA, FAE4-HA, FEAFCS and FANREP who had the difficult task of
reviewing and selecting abstracts to be presented.

e All Extension faculty who submitted abstracts — continue the excellent work!



EPAF Annual Meeting Page 3 Lake Buena Vista, 2008

MAP OF CONFERENCE FACILITIES

CONVENTION CENTER

THESE ROOMS ARE LOCATED
ON THE FIRST LEVEL OF THE
ISLAND RESORT BUILDING

LOBBY LEVEL Ronsonoou

)

1 -

ISLANDER
I

(& eurvarcn ISLANDER
'

MAIN HOTEL
ENTRANCE

Ao

ATRIUM

C4

B

4

LossY
REGISTRATION

Seve:
(it exevarons

GROUND LEVEL

CONVENTION CENTER ENTRANCES

AAAAA
YV VYY

HALL
REGISTRATION BOOTH

GREAT HALL ASSEMBLY

£ 61 EVENTS GREAT HALL
CENTER/ WesT
EXHIBITS

OUTBACK
VERANDA

GREAT HALL GREAT HALL
CENTER NORTH

GREAT HALL
EAST

THE CONVENTION CENTER IS ONLY ACCESSIBLE THE GREAT HALL
FROM THE LOBBY LEVEL. FROM YOUR GUEST ROOM,
TAKE THE ELEVATORS TO LEVEL 3 TO ACCESS

CONVENTION CENTER }

ESCALATOR




EPAF Annual Meeting Page 4 Lake Buena Vista, 2008

Table of Contents

Topic Page
Map of FaCIlities. ..o 3
Schedule at @ GlaNCE . ... 5-8
ESP SCNEAUIE ... e e 9

E S P ADSIIACES . .eeeeeiee e 10-15
FACAA SChedUIB. ... e, 16-17
FACAA ADSIracES. . ..o 18-30
FAEA-HA Schedule. ... ..o 31-32
FAEA-HA ADStracts. . ..o 33-44
FEAF CS SCNCAUIE. . .. e e, 45
FE A C S A S Al S . . e e e e e, 46-54
FANREP Schedule. ... 55
FANREP ADStracts. ..o 56-61

Visit the EPAF website at http://epaf.ifas.ufl.edu/ for an online version of this abstract book.

Conference archives include previous year’s abstracts.


http://epaf.ifas.ufl.edu/

EPAF Annual Meeting Page 5 Lake Buena Vista, 2008
Wednesday, ESP FACAA FAE4-HA
August 13
TIME Westminster Scotland B Scotland A
8:45 Introductions Introductions Introductions
9:00 Florida Saves: A Statewide Social Teaching Best Management Cooking Camp 101,
Marketing Program to Promote Practices to Farmers in Rural P. Davis,p. 33
Asset Building, M. Gutter, p. 10 Communities: Managing Water
and Fertilizer Using Drip Irrigation
on Small Acreages, J. DeValerio,
p.18
9:15 Adoption of Technology to Improve | The Proof is in the Pudding — Use | Successfully Integrating
Organizational Efficiency, S. Gaul, of “Pilot Programs” to Change Military Families and Youth
p- 10 Established Behavior in Pest into Your Core Programs,
Control Measures, S. Shives, G. Bender, p. 33
p.18
9:30 Charters, IRS, and EINs-- OH MY!, | Best Management Practices Volunteer Orientation Using
M. Norman, p. 11 Certification and Fertilizer 4-H 101 O.W.L, J. Heady &
Ordinances, D. Rainey, p. 19 G. Bender, 34
9:45 Ag-Venture Dairy Station: A New Extension Budget is Saved by Innovative Afterschool 4-H
Approach, B. Broaddus & Tracking Extension Success Fitness and Nutrition
A. Whidden, p. 11 R. Godke, p. 19 Programming: The “Power”
of Yoga, A. Diaz, p. 34
10:00 Marketing Extension as One, An Evaluation of the Arborist The 4-H/Tropicana Public
M. B. Salisbury, p. 12 Certification and Education Speaking Program
Program (A.C.E.) in Northeast Evaluation Study: Students
Florida, L. T. Figart, p. 20 Perspectives, J. Hink, p. 35
10:15 Rattler Business Success Club Charting a Course to Green Playground Bullies Grow
(RBSC), S. Thompson, p. 12 Pasco County: A Development Up: How to Deal with Adult
Perspective, B.J. Jarvis, p. 20 Bullies, G. Pointer, p. 35
10:30 Using Free Blogs to Provide Timely | Greening Summit: Extension’s Exploring Internationalizing
Educational Information to Response to a Disease that Opportunities: A
Extension Clientele, J. Golden, Threatens the Florida Citrus Partnership with Antigua
p.13 Industry, G. England, p. 21 4-H Youth Program,
N. Samuel & N. Walker,
p. 36
10:45 Thinking Outside the Workshop Box: | Consumer Acceptance and Water from Land to Sea,
Reaching Young Spenders through | Market Potential for Florida Sub- | J. Hazell & C. Suggs, p. 36
Non-traditional Strategies and Tropical Peach, G. Harrison,
Tactics, A. McKinney & p.- 21
S. Perkins, p. 13
11:00 Cross-discipline Faculty Team Economic Determinates for using | Multi-State Youth Dairy
Conducts Fresh Grape Eating Wildflower Seed as an Alternative | Program Increases
Quality Research in Extension Groundcover by State and County | Knowledge in Dairy Project,
Workshop Setting, J. Breman, p. 14 | Departments of Transportation, B. Broaddus &
G. Harrison, p. 22 D. Clements, p. 37
11:15 Model Florida-Friendly Yards, Banker Plant Biocontrol Demo When Middle Management

T. Becker, p. 14

Field Day, L. Parker, p. 22

Works, P. Phillippe, p. 37
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Wednesday, FANREP FEAFCS
August 13
TIME Emerald Scotland C
8:45 Introductions Introductions
9:00 Best Practice Community Review, T. Becker, p. 56 | Working with Community Organizations,
A. Bradigan-Betancourt, p. 46
9:15 Community Power, A. Post, p. 56 Orange County Saves: Eco-Nomic Living Expo,
M.S. Kennington & G.S. Stephens, p. 46
9:30 First Annual Florida-Friendly Landscape Design Young Investor Website: UFYounglnvestor.org,
Workshop, Escambia County, E. Courtney & L. Leslie, p. 47
C. T. Stevenson, p. 57
9:45 Residential Rain Water Harvesting in Miami-Dade The Credit Puzzle, J. Elmore & J. Corbus, p. 47
County, C. Miller, p. 57
10:00 Florida Invasive Species Partnerships: Thinking Build your Bones! Osteoporosis Education
Locally, Acting Neighborly, C. Demers, p. 58 Program, J. England, p. 48
10:15 Wildlife Friendly Lighting: From Saving Sea Turtles Development of “MyPyramid for Older Adults” -
to Saving Money, A.P. Diller, p. 58 An Adaptation of USDA’s Food Guidance System,
L. Bobroff, p. 48
10:30 “Deep Sea Safari”: An Extreme Student Learning Go Bananas with Dad!, K. S. Headlee, p. 49
Adventure, B. Cameron & S. Jackson, p. 59
10:45 Development of a Pelican Rescue Techniques Hamilton on the Move, H. Futch, p. 49
Workshop to Minimize Impacts on Brown Pelicans in
Southwest Florida, B. Fluech, p. 59
11:00 Wedgefield Firewise Year-Round Program, Marketing Extension: The Timely Topics Series,
D. Mudge, p. 60 J. England, p. 50
11:15 Using GPS Receivers to Reinforce Math, Science Living Well for Seniors: Teaching Older Adults How

and Technology in Secondary Education,
G. Koerner, p. 60

to Live Healthier Lives, S. Kennedy, p. 50
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Wednesday, ESP/FACAA/FAE4-HA FACAA FAE4-HA
August 13
TIME Westminster Scotland B Scotland A
1:50 Introductions Introductions Introductions
2:00 Establishment and Impact of a Comparison of Two Smutgrass Youth Leadership Nassau,
Vegetable Community Garden, (Sporobolus) Species Common to | A. Thien, p. 38
L. Muralles, p. 15 Florida Pastures, B. Wilder, p. 23
2:15 Family Science Nights—a Certified Pile Burner” Certification | Miami-Dade County’s Kids'
marketing opportunity for has Advantages for Agricultural Fishing Clinics, I. Valentin,
Extension, M. P. McGuire, p. 15 | Pile Burning, R. Atwood, p. 23 p. 38
2:30 Marketing County Extension Lawn Sprinkler Tune-Up Kits, Incorporating 4-H Into and
Programs through Local J. Tichenor, p. 24 Existing Youth Day Camp,
Government, C. Sanders, p. 24 T. Tesdall, p. 39
2:45 Each One Teach One, Master School Garden Helping Tween Youth Succeed:
J. Stanford, p. 40 Volunteers, W. Wilber, p. 25 State Level-Programming for
Intermediate 4-H'ers,
K. Fogarty, p. 39
3:00 Reenergizing 4-H County Events, | Raising Agriculture & Natural Thematic Programming,
C. DeCubellis, p. 41 Resource Awareness through 4- | J. Dillard & N. Crawson, p . 40
H Sponsored Events at the
Langley Bell 4-H Center,
Escambia County, L. Johnson
& C. Stevenson, p. 26
3:15 Expanding the 4-H Tropicana Perennial Peanut Establishment | 4-H EFNEP Goes “Xtreme
Speaking Program, L. Wiggins, Trial, D. Mayo, p. 27 Cuisine”, J. Hunter &
p- 42 H. Jordan, p. 41
3:30 4-H Kick Off—Open House Event | Beef Cattle Ultra Sound Flagler County Pullet Project,
to Recruit Volunteers and Evaluation, M. Thomas, p. 28 S. Lovelace & M. Warren,
Members, R. Gore, p. 43 p. 42
3:45 The 4-H “Going Green” Day Complying with Regulations to Ochs 4-H Vegetable Garden:

Camp, M. Boston, p. 44

Sell Dressed Poultry and Eggs: Is
it Possible?, E. Toro, p. 29

Urban Agricultural Education,
J. Rogalsky, p. 43
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Wednesday, FANREP/FACAA FEAFCS
August 13

TIME Emerald Scotland C

1:50 Introductions Introductions

2:00 Check Your Green Commitment —Take the Pledge!, | Teen Horizons Summer Camp 2007,
M. Campbell, p. 61 J. Mayberry, p. 51

2:15 City of Tampa — An Urban Ecological Assessment, Creating Public Value Statements and
M. G. Andreu & R. Northrop, p. 61 Cost-Benefits, A. Bradigan-Betancourt,

p. 51

2:30 Developing an Economic Impact Brochure for Home-Buyer Education—A Community
Agriculture and Natural Resources, B. Burbaugh, Partnership, J. Schrader, p. 52
p-25

2:45 A Calculated Approach to Comparing Different Stored | Stress Management Workshop, J. Taufer,
Forages, M. Warren, p. 26 p. 52

3:00 Expansion of the Volunteer Based “Buzz Buster” A Community Model for Strengthening
Mosquito Integrated Pest Management (IPM) Team | Families, S. Toelle, p. 53
Within and Beyond Bradford County Florida
J. DeValerio & R. Jordi, p. 27

3:15 Effectiveness of Predatory Mites against Twospotted | Extension Childcare Training Certifies
Spider Mite in the Landscape, M.E. Henry, p. 28 Providers, S. Toelle, M. Ross, &

J. Stanford, p. 53

3:30 A Partnership to Protect Livestock and Endangered | School Gardens as a Nutrition Education
Species, R.D. Halman, p. 29 Tool, S. Treen, p. 54

3:45 Designing and Implementing an Integrated Pest Nutrition and Health Programs with a Kick,

Management Program for Hispanic Landscapers,
H. Mayer, p. 30

K. Hughson, p. 54
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Using Free Blogs to Provide Timely Educational
Information to Extension Clientele

Thinking Outside the Workshop Box: Reaching

Young Spenders through Non-traditional Strategies

Cross-discipline Faculty Team Conducts Fresh
Grape Eating Quality Research in Extension
Workshop Setting

Model Florida-Friendly Yards

Establishment and Impact of a Vegetable
Community Garden

Family Science Nights—a marketing opportunity
for Extension
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Florida Saves: A Statewide Social Marketing Program to Promote Asset Building
M. Gutter*, State Specialist; E. Courtney, Okaloosa County

Objectives: Florida Saves, a part of the America Saves campaign is designed around one
simple message, “Build Wealth, Not Debt”. Its goals are to motivate people to commit to a
specific financial goal. Floridians are encouraged, open savings accounts, pay down debt,
or contribute money to savings accounts. Methods: The program uses a combination of
social marketing and financial education to improve savings. During 2007, Florida along with
other states, celebrated Saves week Feb. 24-March 2™. The Florida Cabinet declared
Florida Saves Week at their meeting Feb. 26 in Tallahassee. Florida Saves is coordinated
by the Florida Department of Financial Services and UF/IFAS Extension; the coalition
included 88 organizations including the local coalitions formed at the county level.

Activities and events were conducted in ten counties; many counties issuing their own
proclamations at the local level in support of Florida Saves. Results: Florida saves was very
successful; reaching almost 2 million Floridians though media outreach which included
newspaper articles, fliers and brochures, internet advertising, exhibits and billboards. Over
25,000 were directly impacted through classes, emails, handouts, newsletters, etc. The
impact of this program will be seen in time, but already 875 savings accounts were opened.
UF campus was one of only four campuses in the country to participate. Almost $14,000
was provided by outside organizations including the Consumer Federation of America to
support the initiative. Conclusions: The first year of the unified Florida Saves Campaign
was successful; with additional time Florida Saves Week 2009 will be even more successful.

Adoption of Technology to Improve Organizational Efficiency
S. Gaul*, M. Williams; Nassau County Extension

Objectives: Adoption of new technology in a busy office setting can be difficult for several
reasons including time constraints, lack of knowledge and upsetting the status quo. This
program was created to introduce electronic scheduling software to the county office.
Methods: A brief survey was conducted to quantify calendar methods currently in use by
faculty and staff. The instrument also determined participants openness to changing their
scheduling system and understanding of electronic calendars. Through input from this
survey and consultations with IT, it was decided by the group to use Outlook 2007 in order
to improve on time management, equipment and conference room use, and scheduling
conflicts. Several sessions were conducted to train everyone in the use of this program and
to increase the chances of adoption. Results: At the end of one month 80% of the
personnel had embraced the new technology and were consistently using it to track
appointments and schedule meetings. Office staff reported being better able to keep up
with faculty which enabled them to inform the clientele of their availability. After six months,
100% of office personnel had adopted the new calendar program. Conclusions:
Implementing a new technology can be facilitated by obtaining buy-in from participants at
the outset. Once the technical issues are resolved, it simply becomes a matter of training
and coaching to assist individuals in achieving a level of confidence to alter their behavior to
adjust to the new technology.
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Charters, IRS, and EINs-- OH MY!
M. Norman*, State 4-H Office, Amy Duncan, Citrus County Extension

USDA National 4-H Headquarters requires that youth groups wanting to use the 4-H Name
and Emblem must be chartered through the State 4-H Office. Furthermore, those locally
based chartered 4-H clubs and affiliated groups who have treasuries must have an IRS
Employee Identification Number affiliated with the 4-H name. The process to sign up and
successfully document these activities is filled with legal considerations such as Federal tax
exemption, EIN forms, 501 (c) 3s-like status, foundations, and more- OH MY. Objective: In
this presentation, 4-H Club Charters, application forms, EIN numbers , and tax exemption
terminology will be described. Method: Through a multi-media presentation, the process for
registering with the IRS will be outlined, and national fact sheets will be presented. Results:
Participants will review the success rate of the statewide chartering effort over the last four
years, as well as get a preview of the IRS tax exempt website. Conclusion: As Florida 4-H
reaches for 100% of 4-H Clubs each year to be Chartered, there is greater accountability
and consistency across the state. Chartered 4-H Clubs and affiliated groups have the
benefit of being able to accept donations from large and small donors, and may even apply
for state sales tax exemption.

Ag-Venture Dairy Station: A New Approach
B. Broaddus*, Hillsborough County Extension; J. Hunter, Hillsborough County Extension;
H. Jordan, Hillsborough County Extension; A. Whidden*, Hillsborough County Extension.

Objectives: 1.) To redesign the twenty-minute dairy station to include multiple teaching
approaches and techniques to better engage the participants. 2.) To increase the
knowledge gained by the third graders that participate. 3.) To educate third graders on the
availability of heather dairy products options in their diets. Methods: The dairy station was
redesigned to have four different phases each with a different teaching method. Phase one
incorporated lecture style learning including visual aids in the form of posters. In phase two,
the youth watch a seven-minute video that visually shows them the process of producing
milk from the farm to the fridge. Phase three involved an interactive game were youth
volunteers where selected to read questions to their peers taken from information that was
already presented. Phase four was hands-on where the class made fruit yogurt parfaits.
Results: 989 third graders participated in the new dairy station in April. Eight-five percent of
the classes answered all the questions correct on the first attempt. In previous years, only
57% of the classes got the questions correct on the first attempt. Conclusions: The results
are promising that the new approach incorporating many different methods is helping more
youth retain the presented information.
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Marketing Extension as One!
Mary Beth R. Salisbury*, Osceola County Extension

Objectives: To market the entire UF/IFAS-Osceola County Extension Service as one. Methods:
During the fall of 2007 it became evident that volunteers, staff and public did not recognize all of
areas of extension as one unit. All faculty members were marketing their programs however
connectivity to each other was being missed. A presentation was developed, shown to staff,
government officials, civic groups, volunteers and advisory committees. A joint newsletter was
developed, and a marketing committee within the office made up of faculty and support staff was
developed to review other opportunities for marketing a combined unit. Results: Four
presentations have occurred; three are scheduled for this summer. Following the presentation to
the Board of County Commissioners, seven fellow department directors requested to be added to
the list of Extension’s partners. Before the director returned to the office, following one civic group
presentation, another group had called to request the presentation. Conclusions: Clients, staff
and government officials need to recognize all of the facets of UF/IFAS Extension services. As we
continue to market programs as individual stand alones, we put all of our programs at risk for
reduction. Together we stand, divided we will be picked off.

Rattler Business Success Club (RBSC)
S. Thompson*, Leon County Extension (Florida A&M University)
L. Carter, Leon County Extension (Florida A&M University)

Objectives: Redirect, the Entrepreneurial Rural Business Development Project's (ERBDP)
resources to rural economically disadvantaged business owners who commit to improve
their capacity to acquire and manage substantial loans and grants of $50,000.00 to
$500,000.00 in a three-year period. Methods: The new strategy took the form of the Rattler
Business Success Club (RBSC), which provided intensive direct training and coaching in
identified areas of weakness that limited acquisition of funding. The new strategy was
necessary to increase economic outcomes for clients, because even with a business plan
(for-profit) or tax-exemption (non-profit), economically disadvantaged rural business owners
were having marginal success securing funding due to poor credit worthiness, financial
literacy, computer literacy, and knowledge and skills in how to grow a business. Results:
Club members are participating in credit worthiness, financial literacy, computer literacy and
growing a business education, and receiving coaching as the primary form of reinforcing
knowledge and skills learned. Impact: Club members' knowledge, behaviors, and attitudes
in the identified areas are increasing. Club members are managing, monitoring, and
maximizing credit. Debts are being paid off faster, savings are projected, and awareness of
spending behavior is increased. Club members are effectively utilizing technology
(computer/internet). Evaluation of business strategy and vision for the future and
establishing a competitive advantage in the marketplace is improved.
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Using Free Blogs to Provide Timely Educational Information to Extension Clientele
J. Golden*, Pinellas County Extension; S. Curtis, Pinellas County Extension

According to a 2007 Pinellas County Citizens Survey of more than 800 citizens, the number
one preferred communication method for learning about services and information from
county departments is through the website. Seventy-nine percent of the respondents have
used the internet. Providing distance education opportunities through e-learning to clientele
is a priority of Pinellas County Extension, because it will offer existing and new clientele an
increased access to learning, provide opportunities for life-long learning, quick access to
expertise and a tremendous database of knowledge, and sustainability benefits including
saving resources of time and gasoline usage. Objective: Develop educational blogs to
bring traffic and visibility to the Pinellas County Extension website in order to provide
research based education to clientele. Methods: Using the free online tools through
Blogger and Feedburner, blogs for the Extension Timely Topics online newsletter and four
program areas were created. On a weekly basis new educational articles and updates for
programs are written and posted by Extension faculty and staff.

Results: Within four months of the creation of the blogs, traffic to the website has increased
by 31%. Conclusions: Blogs allow Extension faculty to reach their clientele with the most
up-to-date and timely educational information in the delivery mode that they are requesting.
It also promotes clientele to continually return to the website because information is
frequently updated.

Thinking outside the Workshop Box: Reaching Young Spenders through Non-
traditional Strategies and Tactics
A. McKinney,* Duval County Extension; S. Perkins,* University of North Florida

Objectives: To increase financial literacy and reduce over-indebtedness among college-
age young adults. To determine the most effective marketing and delivery methods to reach
this audience. Methods: The Duval County Extension Agent worked with the young adults
and professor in the University of North Florida Communications Department Marketing
Campaigns Class to study this issue. The agent oriented students to the issue in two on-
campus workshops and numerous phone and email consultations. The students used
guantitative surveys of young adults in Jacksonville and website content analysis to
determine participants’ financial knowledge and to examine their sources of financial advice.
The study also used a qualitative analysis of Duval County Extension Financial Education
Program’s strengths, weaknesses, opportunities and threats. Results: The study found that
the participants are part of a digital generation that prefers the convenience and
accessibility of online resources. Further, the wireless generation balks at the idea of being
tethered to a classroom, making Extension’s traditional financial classes seem positively
analog. Participants did not associate Extension with financial expertise. Conclusions: The
students presented a marketing program that introduces Bill and Penny, two young adults
making financial decisions about managing money and debt. TV, radio, and print ads were
produced. The campaign leads young adults to a MySpace page with postings for
workshops, events, and content information. It will also house podcasts and distance
learning videos. This audience can be reached with vital financial information, but Extension
must adjust its strategies.



EPAF Annual Meeting Page 14 Lake Buena Vista, 2008

Cross-discipline Faculty Team Conducts Fresh Grape Eating Quality Research in
Extension Workshop Setting

J. Breman*, Union County Extension; A. Simmone, Department of Family, Youth and
Community Sciences; R. Hochmuth, Suwannee County Extension; L. Landrum,
Suwannee County Extension; M. Taylor, Suwannee County Extension; K. Evans, Youth
and Community Sciences; C. Peavy, Columbia County Extension; and D. Goode, Columbia
County Extension.

Clientele requested information about which grape cultivars to plant for the fresh fruit market
and home use, which had good eating (sensory) quality. No sensory grape quality
evaluation data was included in EDIS grape publications. Objectives: There was a need
to develop sensory grape data for recommended grape cultivars for fresh consumption.
Methods: A grape field day was conducted at NFREC — Suwannee Valley. A cross-
discipline team (Family Consumer Sciences, Horticulture, Technicians, NFREC support
staff, Master Gardeners and Master Food Volunteers) incorporated a formal consumer taste
panel (American Society of Testing Materials procedures) as part of the grape field day. The
industry standard cultivar was included with four recommended ones in the test with 86
workshop volunteers (n = 75 data sets that could be used). Results: Three of the five
recommended cultivars were statistically significantly higher in overall consumer preference
than the other two. Results were disseminated via website, e-newsletter, factsheet, Florida
State Horticulture Society Proceedings, and a new EDIS publication (in press).
Conclusions: A cross-discipline Extension team can conduct applied research that
addresses a clientele need. Results were delivered and extended efficiently to clientele,
crediting the team.

Model Florida-Friendly Yards
T. Becker*, Lee County Extension

Objectives: The agent sought to assist hundreds of extension volunteers, stakeholder
groups and the general public seeking some type of Florida-Friendly yard designation.
Yards include hundreds of privately-owned properties. FYN landscapes apply all nine
Florida-Friendly landscaping principles. Methods: Both quantitative and qualitative criteria
were used to establish methods and/or tour site with volunteer hosts and becoming
recognized and/or certified, privately-owned or public yards or demonstration landscapes.
Results: Several different yard recognition and certification programs are part of the
process for Lee County Extension staff and volunteers to show ."model’ commercial or
residential Florida-Friendly yards Certification programs included the FGBC Green Home
Standard Award and the Florida-Friendly Community Awards program. Programs for
homeowners include the Florida-Friendly Yard Recognition program, the Cape’s “Extreme
Lawn Makeover” program and the first annual Lee County Yard and Garden Sunday tour
featuring ten Florida-Friendly yards. Multiple FYN concept demonstration sites can be found
across the county. Conclusions: After multi-year FYN outreach programs, 144
homeowners have created model Florida Yards. Other demonstrations include six Extreme
Lawn Makeover sites, Ten builder/developer model home sites, eight FYN demonstration
landscapes and one development designated as an Outstanding Florida-Friendly
Community.
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Establishment and Impact of Vegetable Community Garden
L. Muralles*, Gadsden County Extension.

Objective: To plan and establish a Community Garden in Gretna to provide an alternative
activity for interested community members. Methods: Community members met and
expressed their interest in having a vegetable community garden. Land was acquired from
one of the community members and land preparations were carried out immediately.
Donated compost was incorporated at 5 tons per acre. The city of Gretna installed running
water. The Garden plan layout was made, beds were prepared accordingly and a drip
irrigation system was established by the garden members. Work was organized and carried
out twice per week by the members of the Garden Club. Results: The garden was grown
organically during the spring and fall of 2007. The community garden consists of
approximately 1/10 acre. An estimated $5,000.00 worth of produce were harvested and
donated to the elderly and handicap members of the community and produce was also
shared among the gardening members. So much community interests have been generated
that a grant was given to the club to continue their work and purchase materials. In addition,
a match fund was given to the club in order to increase their donations. Conclusion: The
community of Gretna and its surroundings have benefited from the Community Garden.
Through this community initiative, active members have alternate activities within their own
community. There are 15 active members at the garden club and a few occasional
members. This project has provided community members with evening activities and a
source of fresh farm healthy produce.

Family Science Nights—a marketing opportunity for Extension
M.P. McGuire*, St. John’s County Extension

Objectives: County Extension Offices must continually try to find ways to educate clientele
about the wide range of topics that Extension can address. Florida has approximately two
million elementary school-aged children. Many school districts are trying to increase
science education opportunities for elementary students and their families. Methods:
County Extension Offices can partner with local elementary schools to hold a Family
Science Night. Family Science Nights are typically a 90-minute to two-hour evening
program where students and their families visit booths featuring hands-on science-related
activities. Older family members help younger family members to follow the instructions for
the activity, so all family members are involved in the knowledge gain. From 200-600
people attend these events, depending on the size of the school and the ways in which the
event has been promoted. All program areas within Extension can be involved. Sample
activities might be as follows: FCS—hand-washing; Horticulture—making a living necklace;
4-H—Ilearning lab activity; Agriculture—identifying what part of a plant various food items
come from; Sea Grant/Marine—keep or release fishing game; Community Development—
Enviroscape model. Results: By sponsoring the event, the County Extension Office’s name
will be linked to it, and families will be aware that the activities provided during the evening
are all part of Extension’s programming. Conclusion: Family Science Nights provide an
opportunity to educate a large number of potential clients about Extension, while supporting
the school districts’ mission to improve science education for elementary students.
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Teaching Best Management Practices to Farmers in Rural Communities: Managing
Water and Fertilizer Using Drip Irrigation

J. DeValerio*, Bradford County Extension; B. Hochmuth, Multi-County Extension Agent,
Vegetable Crops, M. Bauer, UF/IFAS BMP Implementation Team

Objectives: The objectives of this extension outreach were to use one farmer’s misfortune
as an opportunity to teach him and his neighbors the importance of using Best
Management Practices (BMPs) and the advantages of using drip irrigation to manage water
and fertilizer for crop production. This outreach targeted a farmer in a minority community
who has farmed over fifty years, was not reached using conventional advertising and has
not worked with the extension service. Methods: After realizing a drastic yield reduction
from his drought ridden 0.2 acre 2007 strawberry crop, the farmer agreed to trying drip
irrigation for the 2008 crop. Agents assisted the farmer over the entire cropping cycle by
showing him how to install drip irrigation and use a fertilizer injection system. After the crop
was established, weekly visits were made to demonstrate fertilizer management based on
soil, sap and tissue testing. These visits provided the opportunity to teach the importance of
recording fertilizer and irrigation events. Additional opportunities to teach pest scouting
techniques and the value of keeping cost, yield and pesticide application records were also
realized. Results: Towards the end of the crop cycle workshops targeting local and
regional farmers were conducted. According to his own estimates, the farmer used half of
the water and fertilizer that he would normally use to produce a crop. Five other area
farmers plan to work with extension and convert to using drip irrigation. Conclusions: On-
farm demonstrations of technologies that are relevant to clientele create an opportunity for
technology transfer.

The Proof is in the Pudding — Use of “Pilot Programs” to Change Established
Behavior in Pest Control Measures Used in Ornamental Nurseries in Manatee County
S. Shives*, Manatee County Extension; K. Oliver, Manatee County Extension.

Traditionally, many nursery growers do not change their practices very easily. Their usual
response to “have you tried ...?” is “I've always done it this way and it worked.” By the
1990’s circumstances dictated that the old ways did not work any more. Objective: To
prove to growers that IPM is effective in controlling pests while also cost-effective. Supplying
a scout to moniter pest levels reduces the grower's risk because they can ensure immediate
action if pest levels rise. Methods: Plots were initially selected that had a pest population
present. The grower was interviewed to determine which chemicals had been used in the
past six weeks to ensure the residual activity of any pesticides used would not harm the
beneficials. Initially, the scout would examine the plot by examining 5 leaves on 20 random
plants to determine how many leaves on the plant were positive for pests before any
beneficial insects were used. The counts were repeated weekly. This gave the initial and
weekly pest levels so we could determine how effective the beneficial insects were. Graphs
were made of the data counts so the growers could visualize the effects the beneficial
insects had on the pest population. Results: The Pilot Programs were so effective that
most of the initial participants are currently using IPM, and because of those trials other
growers in the county are presently using IPM.
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Best Management Practices Certification and Fertilizer Ordinances
D. Rainey*, Sarasota County Extension; P. Dessaint, Manatee County Extension

Objectives: Green Industry Professionals will receive the Best Management Practices
(BMPs) Certification to meet the requirements of local fertilizer ordinances. Between 2006
and 2009, approximately 2,000 in Sarasota and adjacent counties will learn the BMPs,
which address fertilizer, pesticide and natural resource management to reduce non-point
pollution in urban communities. They will attain at least a 10% knowledge gain, and an
80% pass rate as measured by pre/post-exams. After passing the post-exam, these
individuals will receive their required BMPs Certification as mandated by local fertilizer
ordinances. Methods: 1) Engage in extensive joint planning, teaching and evaluation with
county and state faculty, industry representatives, and advisory committees. 2) Integrate
with other county departments as the lead educational facilitator. 3) Train support staff to
produce uniform registration and other administrative procedures. 4) Train Green Industry
volunteers to teach Spanish BMPs classes. 5) Organize class handouts and online
materials to provide additional information and post-class support. 6) Post certified
participates on local extension website. 7) Evaluate impacts using one year follow-up
surveys. Results: Through March 2006, 809 professionals attended the BMP program. Of
these, 785 (97%) took the post-exam, with 704 (90%) achieving a passing grade thereby
demonstrating the positive impact the BMP program has on our target population.
Conclusions: Based on high attendance, pre/post-exam results, class evaluations, and a
one-year follow-up survey, our collaborative efforts demonstrate a successful BMP
Certification Program. In order to provide greater uniformity and consistency of program
delivery and content, we plan to have larger scale regional training.

Extension Budget is Saved by Tracking Extension Success
R. Godke*, Duval County Extension

Is your office frustrated by complex requests for Extension impact data with a short turn-
around time? Is information retrieval and storage in your current IT system difficult to
access and customize? If the answer to these questions is ‘yes’, the Extension Success
Tracker model program can help you. Sharing knowledge and information with all types of
stakeholders is critical in this climate of budget cutbacks. Accessing the interconnected
information and impacts produced by programming staff is critical when emphasizing the
work of the entire Extension office as a team. The Extension Success Tracker model
program improves the sharing and management of information even though the staff size
shifts and if turnover occurs. Objectives: Participants will evaluate current and anticipated
information retrieval needs, design standard formats and guidelines, and manage the
tracking process and upkeep. Methods: As the model program developed from a
prototype in the Excel® program, it was modified and expanded based on formative
evaluations completed by users. Following, continuous improvement monitoring the revised
spreadsheet was released for full-time use by 13 users. Results: The model program was
presented to other departments in the City of Jacksonville for review and adoption. This
program can be completed monthly by each agent in 20 minutes, a 30-minute reduction
over previous techniques. Conclusions: The value of the program is demonstrated every
time requests for specific, targeted data can be retrieved and presented to stakeholders in a
speedy manner. The use of this program actually saved $300,000 from being cut in an
impromptu budget hearing in fall 2007.
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An Evaluation of the Arborist Certification and Education Program (A.C.E.) in
Northeast Florida. Does the Program increase the Standard of Care given to Trees by
Program Participants?

L.T. Figart Urban Forestry Extension Agent, Duval County Extension Service.

This abstract summarizes an evaluation of the program effectiveness of the Arborist
Certification and Education (ACE) program. Objectives: Evaluate the program
effectiveness of the ACE (Arborist Certification and Education) program by measuring three
variables among tree professionals. Methods: The evaluation analyzed the results of a
survey that was distributed via e-mail to 129 names that were collected from the ISA
member database, extension correspondence and attendance sheets from extension
workshops including the ACE program. The survey instrument was created using an
internet based survey tool. This tool is can be found at: http://www.surveymonkey.com. It
was possible to create and distribute the survey at no cost. The three dependent variables
were the standard of arboricultural care, if they have attained ISA Certified Arborist
designation, and whether their income level has increased. The independent variable was
whether or not they attended the ACE program. Results: There was not a significant
difference between ACE Participants and Non-ACE Participants. Eighty three percent of
respondents provided a high standard of care. Forty two percent of ACE attendees have
gotten their Certified Arborist designation and forty percent view arborist certification as
something that can increase income. Conclusions: There was no measurable difference
between the answers given by the program participants and the non program participants.
However, there are several reasonable arguments that may cast some doubt on the lack of
program impact.

Charting a Course to Green Pasco County: A Development Perspective
B.J. Jarvis, Pasco County Cooperative Extension

Pasco County is one of the State's fastest growing counties for new development. Many
programs in west-central Florida exist to educate homeowners and Homeowner
Associations once a development is built but few activities influence the builder/developer
before challenges are literally "poured in concrete". Objectives: To increase the
sustainability of Pasco’s natural resources by educating builder/developers, community
leaders, and residents through a green-building awareness workshop. Methods: During the
half-day workshop, our goal was to focus on the building process at conception, showcasing
green building initiatives as viable, preferable and profitable options for new facilities.
Concise segments highlighted water and energy conservation, recycling initiatives, and
lessons learned panels from developers and government hosted by community leaders from
nearby counties. Results: Over 200 participants registered online for this workshop.
Panelists confirmed that “eco-friendly” can be profitable as more than a half dozen, upscale
“Green” communities are currently being built. The County school system proudly
showcased the first certified US Green Building Council LEED K-12 School. Conclusions:
More than 75% of participants submitting an evaluation said they would attend another such
event and took away at least one concrete action they planned to implement. A participating
builder proclaimed that “Green home building is at a tipping point”. One participant indicated
that he planned to bring his light manufacturing plant to Pasco because of the vision
demonstrated at this event. Extension planners believe this was a good first-effort at
reaching builder/developers, community leaders, and residents.
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Greening Summit: Extension’s Response to a Disease that Threatens the Florida Citrus
Industry

G. England*, Sumter County Extension; M. Zekri, Hendry County Extension; W. Oswalt, Polk
County Extension; G. Hurner, Highlands County Extension; S. Futch, Hardee County
Extension; R. Atwood, Lake County Extension

Objectives: Increase the knowledge level of at least 70% of the 375 registered citrus owners,
production managers and other personnel of the threat to the viability of the commercial citrus
industry in Florida caused by Huanglongbing (HLB), also known as citrus greening, and about
the best available strategies that may be employed to combat this devastating disease.
Methods: County citrus extension faculty from around the state obtained grant funding for
programming related to HLB and its management from the Florida Citrus Research
Coordinating Council in 2007. A portion of the funding, along with $8,300 from sponsorships,
provided for educational programs designed to increase industry knowledge of HLB, ultimately
leading to the statewide Greening Summit being held on April 8, 2008 in Avon Park, Florida.
The agents organized the program, invited local and international speakers experienced in
working with HLB and evaluated the program through a survey they designed. Results:
Respondents to the post program survey indicated an average rating of 8.4 on a 1-10 scale (1 =
no value 10 = great value), for the overall program. One hundred percent of the respondents
noted a knowledge gain that would be shared with others, while 80% planned on making
management changes in their operations due to program content. Conclusions: The Greening
Summit was a successful program which provided important and useful information about HLB
to key citrus industry personnel. A follow up survey within six months of the program will be
designed to document practice changes among the attendees.

Consumer Acceptance and Market Potential for Florida Sub-Tropical Peach
G. Harrison*, Leon County Extension Office; J. Chaparro, Department of Horticulture Sciences;
E. Harrison; Florida Department of Agriculture and Consumer Services

Objectives: To quantify consumer acceptance of the Florida developed sub-tropical peaches
and to estimate market potential. Methods: Executed a consumer acceptance survey to
measure consumer acceptance of Florida produced sub-tropical peaches and, through
generally accepted statistical methods, estimate the market potential for Florida produced peach
sales. Results: The USDA - Federal State Market Improvement Program (FSMIP) grant funded
the survey research in five eastern and mid-west cities. Randomly selected individuals were
interviewed about their preferences for fruit in general and, peach in particular. Price and value
perceptions were included in the data gathered. Standard demographic data was used to
fragment the sample universe into identifiable market segments. Market segments with viable
economic potential have been identified. Sub-tropical yield data from the Horticulture Sciences
Department have been employed to develop an acreage estimate. Conclusions: Florida has
potential to develop a peach industry based on the new sub-tropical peaches cultivars
developed in the Department of Horticulture Sciences. Consumer acceptance is positive and
producers have an opportunity to a market window (April and early May) when no other
peaches are available in the western hemisphere. Competition for labor will require that
producers capture the early market high prices. Development of new and improved cultivars will
be essential the long term success of the industry. Also, control of the cultivar rights will
minimize oversupply in the market place with the expected price decline. Citrus growers with
available land will have a decided cost advantage over producers purchasing land to enter the
Florida peach market.
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Economic Determinates for using Wildflower Seed as an Alternative Groundcover by
State and County Departments of Transportation

G. Harrison*, Leon County Extension Office; J. Norcini, Department of Environmental
Horticulture.

Objectives: To identify the regional ecotype wildflower seed with growth and flowering
characteristics which offer an economically viable groundcover alternative on right-of-ways
for State and County Departments of Transportation (DOTs). Methods: To examine cost
data from State and County DOTs using regional ecotype wildflower and traditional ground
covers. Results: The use of selected regional ecotype wildflower seed offer State and
County DOTSs potential cost saving in several areas. The primary savings relate to the
areas of mowing and maintenance of public road right-of-ways. Specifically, the mowing
schedule is less frequent to gain the maximum benefit from cultivation of wildflowers. The
use of multiple species prolongs the blooming period. Labor, fuel consumption, equipment
maintenance, and equipment replacement are the major savings. Regional ecotype
wildflower seed cost are higher that traditional ground cover seed, but not so expensive as
to offset the aggregate savings. A change in “mowing mindset” must occur to maximize
DOTs savings. There is also a learning curve relating to wildflower cultivation which will
affect the level of success with the conversion. Conclusions: Regional ecotype wildflower
seed offer an economically viable and visually pleasing alternative to traditional right-of-way
ground covers. Savings will become more apparent as fuel prices rise in a tight budget
climate. Limited supplies of seed will inhibit growth of this market segment unless more
growers are enticed to grow for this market segment.

Banker Plant Biocontrol Demonstration Field Day
L. Parker*, Orange County Extension; J. Popenoe, Lake County Extension.

Objectives: Biological control is one of the most environmentally friendly control methods
for pests, but the most difficult to learn. Greenhouse and nursery growers have been slow to
adopt biocontrol partly because of the complexity in identifying, purchasing and monitoring
biocontrol agents. Two banker plant systems to control the two most common greenhouse
pests — whiteflies and spidermites — have been used in a grower demonstration project.
Methods: In March the two banker plant systems were introduced into a commercial
greenhouse located in Apopka, FL. The grower used a banker plant system which utilized a
predator reared corn. The grower placed the banker plant system into the greenhouse crop.
Once the grower felt secure with the effects of biocontrol a field day was arranged.

Results: Potential grower acceptance of biocontrol was determined by the willingness of
growers to undertake banker plant systems within their greenhouses. Acceptance of
biocontrol was measured using a survey method. Conclusions: Banker plants provided
good general control of spider mites and whiteflies. Surveys indicated the problems
growers have with adoption of banker plant systems. Future educational programs will
address banker plant system issues. Grower adoption of biocontrol strategies will reduce
pesticide usage, make the environment safer and help growers save money with an
inexpensive control approach.
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Comparison of Two Smutgrass (Sporobolus) Species Common to Florida Pastures
B. Wilder*, Alachua County Extension; B. Sellers, University of Florida-IFAS Range Cattle
Research and Education Center; J. Ferrell, University of Florida-IFAS Agronomy Dept

Objectives: Multiple, concurrent field experiments were conducted to determine if adjuvants
improved hexazinone efficacy on giant smutgrass. Methods: The first segment investigated the
effects of varying amounts of the non-ionic surfactant Optima, while the second segment
investigated a variety of other adjuvants and their effect on hexazinone efficacy. All treatments
received hexazinone at a rate of 1.12 kg/ha. Smutgrass control was visually estimated at 1, 3,
6, and 12 month intervals after herbicide application. After 1 year, all treatments provided at
least 90% control with no statistical difference between the treatments. Other adjuvants were
also investigated on July 31, 2006 with hexazinone at 1.1 kg/ha. These included MSO, Optima,
Kinetic, Dyne-Amic, and Induce. Hexazinone at 1.1 kg/ha was also applied without an adjuvant
as a control. Smutgrass control was visually estimated at 1, 3, 6, and 12-month intervals after
herbicide application. Results: After 1 year, all treatments provided at least 90% control with no
statistical difference between the treatments. Conclusions: Therefore, it can be concluded that
adjuvants do not improve hexazinone efficacy on smutgrass control. Objectives: An additional
experiment was conducted to determine the optimum hexazinone rate for control of two
smutgrass biotypes: giant smutgrass and small smutgrass. Methods: The small smutgrass
field experiments were conducted at in Alachua County. The giant smutgrass experiments were
conducted in Hardee County. Smutgrass control was visually estimated at 1, 3, 6, and 12
month intervals after herbicide application. Results: Using regression analysis, the optimum
hexazinone rate for 90% control of giant smutgrass was 1.11 kg ai’ha. Conclusions: For small
smutgrass optimum hexazinone rate for 90% control was 1.16 kg ai/ha. This indicates that
although two smutgrass biotypes vary greatly in size, no differences in hexazinone sensitivity
was observed.

“Certified Pile Burner” Certification has Advantages for Agricultural Pile Burning.
R. Atwood*, Lake County Extension; C. Demers, School of Forest Resources and
Conservation; J. Brenner, Florida Division of Forestry; M. Zekri, Hendry County Extension

The Florida Division of Forestry (DOF) regulates all burn authorizations throughout Florida.
“Certified pile burner” (CPB) is a new special designation that may be obtained through training,
testing, and by demonstrating a burn for the local DOF district. The CPB designation allows for
agricultural or land clearing pile burning on marginal weather days when non-certified burners
cannot receive authorization. The CPB are also allowed longer hours to burn piles (finish two
hours later). Objectives: To provide training and designation to individuals who burn piles,
educating them on topics such as fire weather, smoke management, safety, planning and
implementation, and public relations. Methods: IFAS is working with the DOF to conduct
workshops around the state. For an individual to become a CPB they must get a grade of
greater than 70% on the CPB exam and demonstrate to the local DOF office that they can
follow the correct procedures for burning piles in Florida. Results: Eleven training workshops
have been conducted statewide since the program’s inception (Fall 2006), with three more
currently planned. In addition, 498 CPB certificates have been awarded to individuals.
Conclusions: This training is educating agricultural producers and providing them more
opportunities to burn. Due to the demand for this program, future classes will utilize polycom for
statewide trainings. Currently less than one percent of pile burners in the state of Florida have
the CPB designation. As this program continues, measurable impacts comparing complaints
and accidents from pre and post program will be compiled and summarized.
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Lawn Sprinkler Tune up Kits
J. Tichenor*, Manatee County Extension

Objectives: An essential but misunderstood adjustment on automatic lawn sprinkler
systems for optimum water savings and lawn health is setting the correct watering time for
each irrigation zone. IFAS recommends applying three quarters inch of water per irrigation
event but the controllers are programmed in minutes of watering time for each sprinkler
zone, not inches of water. Many homeowners are puzzled by this “disconnect” and just
guess at their controller settings, often over watering. Methods: The Agent developed 600
lawn sprinkler tune up kits for individuals wanting to improve their lawn irrigation system.
Simple instructions and colorful illustrations explained the four-step tune up and ten
sprinkler calibration gauges were included in the package to provide a way to find the
correct watering times. Kits were distributed at numerous extension mini-workshops.
Results: Participants developed a better understanding and were empowered to reduce
water waste in their irrigation system by following the four-step tune up process. An
average reduction in water usage of over 4,500 gallons annually per participant was noted
in the Agent’s informal water meter monitoring follow-up study. Conclusions: Individuals
are interested in and willing to improve their lawn irrigation systems if a convenient method
is available. Significant water saving measures can be implemented by home owners.
Participants gladly accepted the kits but didn’t always use them fully and mailed back only
19 (3%) of the user response cards.

Marketing County Extension Programs through Local Government.
C. Sanders, Alachua County Extension

Objectives: The Alachua County Rural Concerns Advisory Committee Tour is to increase
awareness and educate local government officials of the importance of Agriculture in
Alachua County. Methods: The Alachua County Rural Concerns Advisory Committee is
made up of a group of individuals appointed by the Commission to serve a 2 year term. As
the Extension Director, | represent the Extension Office on the committee. Each year our
committee hosts the “Rural Concerns Ag Tour”. | have been instrumental in the planning
and partnering with other government agencies to promote this tour. The tour has included
tours of packing sheds, cattle ranches, nurseries, invasive weed sites, grazing on
conservation lands, and an IFAS research center. Results: The Rural Concerns Ag Tour
has been held for the past 3 years, over that period the participation has grown from 20
participants 48 in 2008. Participants have included county and city officials, state
legislators, and county employees. As a result of this year’s tour, participants toured the UF
Research Unit in Citra, FL. At the conclusion of the tour, several elected officials expressed
their appreciation of learning more about IFAS, Extension, and Research. Conclusion: The
Rural Concerns Committee purpose is to establish the importance of rural agricultural lands
and assist in the evaluation of policies that affect those lands. This committee gives me the
opportunity to promote agriculture and Extension to clientele and local government
agencies.
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Developing an Economic Impact Brochure for Agriculture and Natural Resources
B. Burbaugh, Duval County Extension

Most Floridians know very little about the social and economic significance of production
agriculture and its associated industries. The truth about Florida agriculture is that it
produces over 280 essential commodities to households throughout North America and to
100 international trading partners (FDACS, 2008). In 2007, an annual economic impact of
nearly $88 billion was reported for agriculture and related industries in Florida. Objectives:
Provide unbiased insight into the economic impact of agricultural and natural resources
systems at the county level. Raise public awareness regarding the financial contribution of
agricultural and natural resources to the local economy. Advance the reality that agriculture
is the most stable contributor to Florida’s economy. Methods: Use research from IFAS
(Hodges et al.) and data from the Property Appraiser to develop an economic impact
brochure. Modify the format of a previously developed brochure by Farm Bureau,
Cattlemen’s Association and IFAS to convey the importance of local agricultural systems.
Results: A user-friendly and visually appealing means for disseminating the economic,
employment and revenue impacts of agriculture and natural resources at the county level.
Provide a quick reference for policymakers and extension advocates. Improve sensitivity to
local agriculture’s vital role in the community. Conclusions: Agriculture does not begin at
the supermarket. With the right informational tools, such as, The Economic Impact of
Agriculture and Natural Resources brochure we can help bridge the gap to better public
awareness and understanding of our industry.

Master School Garden Volunteers
Wendy Wilber* Alachua County Extension Service

Objectives Gardening with children provides a wonderful way for Master Gardeners to
volunteer in their community. However there are barriers that can inhibit Master Gardeners
from selecting youth gardening as a volunteer job. They can be overwhelmed by the idea of
working with a group of 2" graders, they may feel that they don’t know the appropriate
lessons to teach in the garden, or they may be lacking in ‘hands on’ youth gardening skills.
By training Master Gardeners as ‘Master School Garden Volunteers’ these barriers are lifted
and the MG’s go on to be successful youth garden volunteers. Methods Starting in 2004
the Alachua County MG’s have had the opportunity to get extra training specifically in
school gardens, we called this training Master School Garden Volunteers. Since most
Master Gardeners already know how to grow things well, this three day training highlights
more of the classroom skills needed for working in the schools and with children. Topics
covered are: 1.Getting growing 2.Working with children 3. Working with teachers 4. Funding
5. Evaluating the experience. Then we had each Master Gardener “student teach” in a 4-H
school garden. Results The majority of the trainees went on to be very successful in the
school garden they were placed in. Conclusions For Master Gardeners to be successful 4-
H youth volunteers they need a youth gardening skill set that provides knowledge and
confidence, Master School Garden Volunteer training gives them the training they may need
to achieve their volunteer goals.
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A Calculated Approach to Comparing Different Stored Forages
M. Warren*, Flagler County Extension

Stored forages are a staple nutrient source for livestock managers. These highly variable
feeds represent a third of an operations production expenses. However, the willingness to
trade these p