
Title of Entry (COLUMN - BLOG): 
Highlighting Florida 4-H – Opportunities for Youth and Adults 

 

Objectives, Target Audience, and Current Population 
The primary objective of the blog series is to engage families with innovative 4-H 
programming by highlighting opportunities in outdoor education, youth hunting, summer 
day camps, competitive events, and volunteer involvement. The target audience included 
parents, youth, and potential 4-H volunteers, particularly those new to the organization. By 
showcasing timely and relevant topics, the blogs aimed to increase awareness and 
participation in Florida 4-H programs. 

The current population of Holmes County is approximately 20,059, with a total population 
of 1,794,290 across the 18 counties that make up the Florida 4-H Northwest District. 

Methods Used 
Each blog post is published on the Northwest District Florida 4-H website 
(https://nwdistrict.ifas.ufl.edu/4hn/author/lauenc/), ensuring accessibility to a broad 
audience. Posts incorporate calls to action with embedded links to additional resources, 
making it easy for readers to take the next step in getting involved. Topics are selected to 
align with seasonal events and pressing community interests, such as summer day camps 
and competitive events, to maximize engagement. 

Impact Results 
The blog series has contributed to increased awareness of Florida 4-H opportunities, 
particularly in outdoor education, youth hunting, summer camps, competitive events, and 
mentorship programs. Engagement metrics, such as link clicks, shares, and direct inquiries 
from families and volunteers, indicate that the content successfully connects with its 
audience. Analytics indicate over 238 views.  Feedback from readers suggests that the 
posts have played a role in attracting new participants and reinforcing the importance of 4-
H mentors. 

Role in the Entry, Publisher’s Requirements, and Production Costs 
As the sole author of the blog series, I am responsible for research, writing, and content 
development. Each post is tailored to align with Florida 4-H’s mission while maintaining an 
engaging and informative tone. The blog is hosted on the oƯicial University of Florida IFAS 
Extension website, meeting all organizational publishing standards. Production costs are 
minimal, with resources allocated primarily toward maintaining the website and promoting 
content through social media and digital outreach. 

 



 



 

 

 

 

 

 

 

 

 





 

 

 

 



 

 

 

 

 


