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• Objectives

The objective of this social media package was to encourage new participants to register

for County Events and try public speaking. More specifically, the objective was to

convince parents that registering their child for County Events is a beneficial thing they

can do for their child by:

o Providing clear guidelines to ensure participants and parents understand how to

successfully enter and compete in the contest without having to track down

information.

o Communicating contest objectives to highlight the benefits and skills participants

can gain by competing in the contest.

o Motivating parents to register their children by providing resources to help them

prepare and combat potential nervousness related to public speaking.

• Target Audience

The target audience was parents of youth who have not participated in County Events

before. Parents of new 4-H members were specifically targeted to encourage them to sign

their children up for the public speaking contest.

• Current Population

Alachua County 4-H has approximately 100 youth in their first or second year in 4-H.

• Methods Used

First, the information for the contest was developed, including planning and deciding on

logistics as well as the categories and rules of the contest. Next, quotes from current

members, alumni, parents, and club leaders were collected to help identify specific

reasons why County Events is a good contest for youth to participate in. Then, club

leaders submitted frequently asked questions that they receive about County Events from

parents for the Extension Agent to answer. Both the quotes and the frequently asked

questions were compiled into Facebook posts as well as Facebook reels that were

published in the weeks leading up to the registration deadline. These posts and reels were

shared on the county Facebook page as well as the pages for each club and the leader

Facebook group.

• Impact Results



These posts/reels were viewed 2,113 times. In 2024, 46% of County Events participants 

were new members who had not participated in the contest in the past. This is increased 

from 22% new participants in 2023. 

• Information on the role the applicant had in the entry 

Mary Lee Sale designed all elements of the entry and wrote all content.  

• Publisher’s Requirements 

UF/IFAS Extension requires proper use of organizational logos, including the 4-H clover, 

and for the posts to align with branding standards including proper fonts, colors, graphic 

elements, etc. Facebook has size requirements for Reels to be viewed properly on mobile 

devices. 

• Production Costs 

There were no costs to producing this social media package. A free nonprofit version of 

Canva Pro was used to create each piece. 

• Other information 

The entry includes a total of four postings made up of two regular Facebook posts (one 

with frequently asked questions/contest information, and one with quotes) as well as two 

Facebook reels (one with contest information, and one with quotes). 
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